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Your elevator pitch is often your
first chance to influence
the unique story that people
hold about you.

QO




this is you




Why should they care?




A good elevator pitch is SAM

D Simple
D Aspirational
D Memorable




D Simple

 Easy to understand
* Plain language
* Visualize data




“[We are] going to continue to make the best
products in the world that delight our
customers and make our employees

incredibly proud of what they do.”

Tim Cook

in his first email to
employees as Apple’s new
CEO sent August 25, 2011



“The path [we] must take is cleatr:
to drive the growth of our core electronics
businesses...and to accelerate the innovation
that enables us to create new business
domains.”

Kazuo Hirai

response to being appointed
Sony’s new President and
CEO on February 1, 2012

SONY.
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Infographics

are your
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@ Aspirational

* Purpose driven
* |Inspiring
* Impact

™ N




Perception of value is directly
related to the story you tell.
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@ Memorable

* Compelling
* Remarkable
* Different/Differentiated







Remarkable stories hook your
audience and compel them to share.




1981 2014

Have you ever seen any-
thing like it? Not just what she's
made, but how proud it’s made
her. It's a look you'll see whenever
children build something all by
themselves. No matter what
they've created.

Younger children build for fun.
LEGO*Universal Building Sets for
children ages 3 to 7 have colorful
bricks, wheels, and friendly LEGO
people for lots and lots of fun.
Older children build for realism.
LEGO Universal Building Sets for
children 7-12 have more detailed
pieces, like gears, rotors, and
treaded tires for more realistic j
building. One set even has a motor. 4

LEGO Universal Building Sets
will help your children discover

something very, very special: a 77 £ 7
themselves. ! /y&

LEGO" is a registered trademark of Inteslego A.G

Hef Next Chapter

www.motherdaughterbookclubs.com



A good elevator pitch is SAM

D Simple
D Aspirational
C] Memorable



ELEVATOR




The need or solution your
company/product
enables - the reason the
customer might want
what you're selling

Why the customer might
want to buy from you in
particular
How the world will be

different as a result of your
product or service



We help
who want 1o
oy

What makes us unigue
IS

The world will be different
because
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ELEVATOR PITCH EXAMPLES




We help people
who want an energy boost

by selling t
Wha

nem coffee and pastries.

- makes us unigue is

our product quality and retail environment.

We're changing the world by

giving peopl

e a wide range of caffeine

products than ever before.
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We help people
deepen relationships
by giving them a third place to share with
friends, family and coworkers.

What makes us unigue is the consistency and
experience of our products.

We're changing the world by
enabling human connection.
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We help people

who want to b

e athletic

by selling them shoes and clothing.

What makes us unique Is

the performance o

We're changing |
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'he world by
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We help people
who want 1o be athlefic
by selling them shoes and clothing.

What makes us unigue is
the performance of our products.

We're changing the world by
giving athletes and amateurs functional and
stylish gear.

lululemon
“s patagonia G

adidas athletica




We help people
who want to challenge themselves
by enhancing their performance.

What makes us
the innovative gear we

We're changing t
helping athletes @

unique Is
oring to everyone.

ne world by

t every level

find their greatness.
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PUTTING IT ALL TOGETHER

INTRODUCTION
"“What ife” “Imagine a world”
_|_

YOUR
ELEVATOR

PITCH

+

INVITATION TO JOIN
“You can get involved by...”



Your elevator pitch is often your
first chance to influence
the unique story that people
hold about you.
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THANK YOU

Leo Artalejo
lartalejo@national.ca
@leoartalejo
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