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START WITH GOALS 
Awareness


Engagement

Customer Service




85% of Internet Users 
are on Facebook 

49% of Internet Users 
are on Twitter 



women access 
Facebook first thing in 
the morning before 
doing anything else 1/3 



42% 
of people 
mention 

brands on 
Facebook 

53% 
of people 

recommend 
brands on 
Twitter 



pieces of content (links, news stories, blog 
posts, etc.) shared each week on Facebook.  

3.5+ BILLION 



THE DILEMMA: 

BUSINESSES HAVE TO BREAK 
THROUGH THE NOISE WITH: 



WHAT IS BRAND  
STORYTELLING? 



THE DILEMMA: 

BUSINESSES HAVE TO BREAK 
THROUGH THE NOISE WITH: 



WHAT IS CONTENT 
EXCELLENCE? 

The Delivery & Development of 
Consistent, Sustainable and 

Compelling Content!











Educate, Engage, Entertain 



What should 
you blog 
about? 



Customers Interest 



Industry Relevant 



Content Drives Leads 



Content Drives Leads 



Remarkable Content 



Infographics Rock! 



CREATE 
CONTENT, 
CONTENT, 
CONTENT! 







REVENUE RANGERS 



How Can You Make Money 
From Facebook? 

Step #1: 
Build a 

Following 



Use Ad Manager 





Hubspot, 2011 



How Can You Make Money 
From Facebook? 

Step #2: 
Activate Them 



THE POWER OF 
VISUAL STORYTELLING 



REACTIVE STORYTELLING: 



Pop culture references 
REACTIVE STORYTELLING: 



Meme related content 
REACTIVE STORYTELLING: 



SPEAK TO 
THEM DIRECTLY 



How Can You Make Money 
From Facebook? 

WAIT! 
Did You Know… 



YOU’RE ONLY 
REACHING 20% 
OF YOUR FANS! 





This is Twitter 



How Can You Make Money 
From Twitter? 

Start By 
Listening 



How Can You Make Money 
From Twitter? 

Then By 
Engaging 



BE RELEVANT! 

How do you get 
subscribers? 

58%  
of followers 
unfollow because of 
irrelevant content 



Think 
Different 
 



FOCUS ON YOUR STORY! 



EMBRACE VISUALS! 



Hootsuite.com 



Go  
Mobile! 



HOW 
DO YOU DO IT? 

•  Recycle, Reduce, Reuse 
•  Schedule Content 
•  Start Small, Plan First 



Ross Simmonds 
 

ross@dreamr.ca 
www.rosssimmonds.com 


